
Association of American Publishers 

Annual Sales Statistics Questionnaire

For Submitting Data of the Year 2007


Instructions & Definitions
All data are received in strict confidence by Management Practice, Inc. and only combined data will be released. 

Excel Data File should be emailed to: aapmailbox@mpiweb.com; fax: 866-749-6826

Should you have any questions, please contact Meyrick Payne at 203/973-0535 or mpayne@mpiweb.com.

The AAP Industry Statistics Report is divided into four sections: Consumer, El-Hi (K-12), Higher Education, and Professional.  This questionnaire collects data on the sale of materials in the Higher Education category, which include instructional materials created and marketed primarily (50% or more) for classroom adoption and for use in formal educational settings and advance placement product.  They may contain textbook apparatus, such as summaries and test questions, and, unlike Trade and Professional books, are not normally marketed to the general consumer.  Excepted are Medical, Nursing, and other Health Sciences textbooks published by medical publishers, which should be reported on the Professional Publishing Questionnaire.  All such textbooks published by non-medical publishers should be reported here.

Do not duplicate data furnished on any other questionnaire in this survey.


Please furnish as much information as possible - actual data or good estimates.  Indicate estimates by a lowercase “e” following entry.


If you are unable to provide details, please furnish totals.  


On all Schedules, round dollars to the nearest thousand (omit 000).


Sales data should be reported on a calendar year (January-December basis). 


Sales data include all sales of U.S. product to third parties, including sales to international subsidiaries.   
If your firm undertook a merger, acquisition, or sale of part of its business during this reporting year, please treat the resulting increase or decrease in sales data schedules as follows: 

     (The seller should omit from current and prior year’s calendar year sales data those sales from the sold property. 

     (The purchaser should report current and prior calendar year’s sales from the acquired property even if the 

          acquired property was not owned for the entire year. 

General Instructions:

1. Net Sales: Actual billings to customers with all discounts, returns, and allowances deducted, and exclusive of transportation charges.  Do not include consignments except of products recorded as sold.  Allowances made for books taken under exchange terms should be reported or estimated.  Include sales of editions or sheets abroad or to book clubs or prebinders, and remainder sales.  Do not include income from subsidiary rights or from non-publishing activities such as printing plants, sales representation, or fulfillment service operations.  

2. Sales to/by Foreign Subsidiaries or Affiliated Companies: Include sales to foreign subsidiaries or affiliated companies, but exclude sales by such companies.  

3. Interdivisional Sales: In instances where materials originated by one division are marketed (in whole or in part) by another, report the sales on the form used for the originating division. 

4. Co-Publication:  Include sales consummated as part of your share of co-publication arrangements with other U.S. publishers.  In instances where two U.S. publishers co-publish a work, each marketing a portion of the same edition or different editions, each publisher should report the income resulting from its share of the arrangement. 

5. Distribution: Include sales of materials you distribute for other U.S. publishers.  Distribution is defined as the acquisition of an edition from another publisher and the assumption of full marketing and fulfillment costs and responsibilities.  The inventory remains the property of the originating publisher, who receives all income from sales and meets all publishing expenses. In such cases, the originating publisher should report all sales; the publisher rendering the distribution service should show the income from it net of related expenses under "Other." Distribution should not be confused with publisher-to-publisher sales in which one publisher purchases an edition of a work from another and markets and distributes the work under its own auspices (usually as the originating publisher's official distributor to a certain market area). In such cases, each publisher should report its sales.

6. Dual Editions: In instances where a text and trade, or a mail order and trade, or any similar dual edition arrangement exists, each edition should be reported separately in the divisional area for which it was prepared. 

7. Editorial, Production, or Packaging Services:  In instances where one publisher creates, edits, produces, or packages products for another, receiving a commission or service fee for so doing, such income net of all related expenses should be shown under "Other."  

8.  Note: Domestic and Non-Domestic Gross Sales and Returns of All Advance Placement Products sold into the High School Channels will also be reported in the AAP’s Annual El-Hi Reports, with proper transparency noted when published.

 

Gross Sales:  Actual billings to customers (to be reported here on a calendar year basis in dollars) with all discounts deducted, and exclusive of transportation charges.  Do not include consignments except of books recorded as sold.  Include sales of editions or sheets abroad or to book clubs and remainder sales.   Do not include income from subsidiary rights or from non-publishing activities such as printing plants, sales representation, or fulfillment service operations.  Include, also, income from the rental of Audiovisual and Other Media products.

Returns:  Credits against Gross Sales issues from merchandise returned or to make adjustments and grant allowances.  Do not show amounts reserved, but actual, credited totals only.  Exclude all transportation charges.  (Do not include credits for billing and shipping errors, which should be eliminated at adjusting Gross Sales).

Domestic Sales: Exclude U.S. Territories and Possessions, which should be reported as non-domestic sales.  
Non-Domestic Sales: Sales to third party entities outside the United States only.  Do NOT include sales to foreign subsidiaries.

Line-by-line specific instructions:

1. Print Product
a. Standalone Core Text: Include here all hardcover and softcover textbooks.  Do NOT include any materials other than textbooks in this category.

b. Package: Include here packages comprising two or more saleable products, including print and non-print product, and custom product.  Do NOT include packages in which the core component is a custom product. Such packages should be included on Line 1.c.

c. Custom: Include custom products, both standalone and those packages in which the core component is a custom product.

d. Other Print Product: Include print workbooks, laboratory manuals, tests, reprints, pamphlets and manuals that are sold as standalone products.  Do NOT include custom standalone products, which should be included under Line 1.c. Do NOT include items that are sold in packages that comprise two or more saleable items, which should be reported on Line 1.b.  Do NOT include items that are distributed free.  Include only Objective Tests (those related to a specific textbook or workbook), NOT Standardized Tests (material designed to measure ability, aptitude, intelligence, achievement, and other personality traits).

2. Virtual Product: 

a. 
CD ROM/Multimedia (including audio and video product)

b. 
E-book (wholely digitized books; do not include digitization of individual chapters)

c. 
Online Course: Sale of a complete course that is sold as a single product and includes components such as syllabi, e-books, student guides, tutorials, etc.

d. 
Other Internet Based Product: Include all Internet based products aside from e-books, which should be reported on Line 2.d (b)., and Online Courses, which should be reported on line 2.e (c).  Includes materials such as study guides, tutorials, and other Internet based items that are sold as standalone products.
3. 2005 Net Sales to Other U.S. Publishers and to Book Clubs:  The purpose of requesting this information separately is to eliminate from total industry sales figures duplications that might result if edition sales at cost (or near cost) to other domestic publishers and to Book Clubs were included in totals along with the normal sales consummated by the distributing publisher or Book Club.  Be certain, therefore, to give this data, if pertinent.

If actual breakdown figures of the above categories are not available, please estimate them if possible. If not, please provide at least your total sales. 

Please refer to Schedule 1.a. for definitions of terms.  In defining units, please use the following guidelines:

Note that units should not include annual editions, local custom books, supplemental print books and materials, supplemental digital material below $10.

1. Print Product


a. 
Standalone Core Text: Each individual textbook sold should be counted as one unit. Only text units for core product (main textbooks, should be included)


b. 
Package: Each saleable component of a package should be counted as one unit.  Do NOT count non-saleable components of a package.


c. 
Customized Core Text: Each individual custom product sold, or each saleable component of a custom package, should be counted as one unit.  Also included are adaptations of core text books, other than author material bound books. For chapters ordered through electronic systems that comprise a custom book, create equivalent unit books by using a factor of 20. Exclude units sold through elibraries, or foreign adaptations. When two or more text units are in a package, count each as a separate unit not as one unit.


d.
Other Print Product: Each print workbook, laboratory manual, test, reprint, pamphlet or manual that is sold as a standalone product should be counted as one unit.  

2. Virtual Product: 

a. 
CD ROM/Multimedia (including audio and video product)

b. E-book (wholely digitized books; do not include digitization of individual chapters)

c. 
Online Course: The sale of an online course counts as one unit.  Individual components of the course do NOT count as individual units.

d. 
Other Internet Based Product: Include all Internet based products aside from e-books, which should be reported on Line 2.d (b)., and Online Courses, which should be reported on line 2.c.  Includes materials such as study guides, tutorials, and other Internet based items that are sold as standalone products.

Note that only domestic net sales are requested.  Exclude U.S. Territories and Possessions, which should be reported as non-domestic sales.  
Please report sales of all college products in dollars for 2005, 2004, and 2003.  If available, 2006 sales should be subdivided into New & Revised and Backlist.  

New & Revised: Titles bearing the copyright of the reporting year (or early release – available in reporting year with copyright of following year – 2006 in 2005).  

Backlist: Titles bearing copyright of earlier years.  

Note the following definitions for certain categories:
7.  Business Administration: Marketing, Management (do not include Production Operations Management—POM), Finance, etc.

8.  Business Education: Bookkeeping, Filing, Recordkeeping, Shorthand, Business Math, etc.

9.  Career Education and Occupational Education:  Automotive, Police and Forensic science, Trades, etc. as well as occupations where certification to work is required.

11.  Communications:  Include Speech, Drama and Mass Media.

12.  Computers and Computing: Information Science and Applications, and Data Processing.  Report software sales in the respective disciplines.

17.  English as a Second Language:  Note: In instances where materials originated in one division are marketed (in whole or in part) by another, the originating division should be credited with the sales.

21.  Geography: Include Atlases.

35.  Other: Should be used only for products that cannot be accommodated in any other classification.


Note that only Net Sales are requested.  For definitions of New and Revised and Backlist, please refer to Schedule 2.

Domestic Sales: Exclude U.S. Territories and Possessions, which should be reported as non-domestic sales.  
Non-Domestic Sales: Sales to third party entities outside the United States only.  Do NOT include sales to foreign subsidiaries.

Early Release: Titles bearing the copyright of the following year that are available in the reporting year, i.e. copyright 2006 for the year 2005.  

First Year Backlist: Titles bearing the copyright of the previous year, i.e. copyright 2004 for the year 2005.

Second Year Backlist: Titles bearing the copyright of two years prior, i.e. copyright 2003 for the year 2005.  


Note that only Net Sales are requested.  If you cannot provide data by state, please at least provide Domestic United States, Canada, and All Other Non-Domestic Totals.

Domestic United States (Total): Exclude U.S. Territories and Possessions, which should be reported as non-domestic sales.  The sum of lines 1 through 51.  Data shown should be that of the final destination.  Therefore, drop shipments, such as to jobbers’ regional branches, should be shown in the state shipped to rather than to the central address billed.

All Other Non-Domestic (Total): Includes first destination sales of U.S. product to all non-domestic countries except Canada including sales to the Armed Forces and U.S. Territories and Possessions.  Include sales to third party entities outside the United States only.  Do NOT include sales to foreign subsidiaries.


Line-by-line specific instructions:

1. 
Domestic Sales (Total): Exclude U.S. Territories and Possessions, which should be reported as non-domestic sales.  

a.
College: Inclusive of traditional Two and Four Year Colleges and Universities and Vocational Schools

b. 
High Schools

c.
Retail: Includes sale of product over the Internet through retailers and wholesalers, as well as direct-to-consumer sales.

d. 
Other
2.
Non-Domestic Sales: Include Canada and sales to U.S. Territories and Possessions.  Do NOT include sales to foreign subsidiaries.

3. All Sales:  The sum of lines 1and 2above.

4. Total of Sales To Online Channels: Includes sales to online channels including online retailers/distributors, and online colleges.



The purpose of this table is to provide a check for publishers to verify that their totals agree across tables.

Higher Education Sales Data





Return by: Monday, April 21, 2008





Schedule 1.a. – Domestic and Non-Domestic Gross Sales and Returns 


of All College Products in Dollars  





Schedule 1.b  – Domestic and Non-Domestic Gross Sales and Returns of All College Products in Units





Schedule 2 – Domestic Net Sales of All College Products 


by Subject Category in Dollars





Schedule 3 – Domestic and Non-Domestic Net Sales of All College Products 


by Front List and Backlist in Dollars





Schedule 4 – Domestic and Non-Domestic Net Sales of All College Products 


by Geographical Location in Dollars





Schedule 5 – Domestic and Non-Domestic Net Sales of All College Products 


by Market Category in Dollars





Schedule 6 – Reconciliation Table
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