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Instructions & Definitions
All data are received in strict confidence by Management Practice, Inc. and only combined data will be released.

Excel Data File should be emailed to: aapmailbox@mpiweb.com; fax: 866-749-6826

Should you have any questions, please contact Meyrick Payne at 203/973-0535 or mpayne@mpiweb.com.

The AAP Industry Statistics Annual Report is divided into five sections: Consumer, El-Hi (K-12), Higher Education, Professional Books, and Professional Journals.  This questionnaire collects data on the sale of books in the Professional & Scholarly Publishing category, which includes Technical, Scientific, Law, Business, Humanities, and Medical materials.
Do not duplicate data furnished on any other questionnaire in this survey.

· Please note that this questionnaire requests data for BOOKS only.  Please use the PSP Journals questionnaire for journals data.

· Please furnish as much information as possible – actual data or good estimates.  Indicate estimates by a lower case “e” following entry.

· If you are unable to provide details, please furnish totals.  

· On all charts, round dollars and units to the nearest thousand (omit 000).

· All data should be reported on a calendar year (January-December basis). 

· Sales data include all sales of U.S. product to third parties, including sales to international subsidiaries.   
If your firm undertook a merger, acquisition, or sale of part of its business during this reporting year, please treat the resulting increase or decrease in sales data schedules as follows: 

     (The seller should omit from current and prior year’s calendar year sales data those sales from the sold property. 

     (The purchaser should report current and prior calendar year’s sales from the acquired property even if the acquired property was not owned for the entire year. 

General Instructions:

1. Net Sales: Actual billings to customers with all discounts, returns, and allowances deducted, and exclusive of transportation charges.  Do not include consignments except of products recorded as sold.  Allowances made for books taken under exchange terms should be reported or estimated.  Include sales of editions or sheets abroad or to book clubs or prebinders, and remainder sales.  Do not include income from subsidiary rights or from non-publishing activities such as printing plants, sales representation, or fulfillment service operations.  

2. Sales to/by Foreign Subsidiaries or Affiliated Companies: Include sales to foreign subsidiaries or affiliated companies, but exclude sales by such companies.  

3. Interdivisional Sales: In instances where materials originated by one division are marketed (in whole or in part) by another, report the sales on the form used for the originating division. 

4. Co-Publication:  Include sales consummated as part of your share of co-publication arrangements with other U.S. publishers.  In instances where two U.S. publishers co-publish a work, each marketing a portion of the same edition or different editions, each publisher should report the income resulting from its share of the arrangement. 

5. Distribution: Include sales of materials you distribute for other U.S. publishers.  Distribution is defined as the acquisition of an edition from another publisher and the assumption of full marketing and fulfillment costs and responsibilities.  The inventory remains the property of the originating publisher, who receives all income from sales and meets all publishing expenses. In such cases, the originating publisher should report all sales; the publisher rendering the distribution service should show the income from it net of related expenses under "Other." Distribution should not be confused with publisher-to-publisher sales in which one publisher purchases an edition of a work from another and markets and distributes the work under its own auspices (usually as the originating publisher's official distributor to a certain market area). In such cases, each publisher should report its sales.

6. Dual Editions: In instances where a text and trade, or a mail order and trade, or any similar dual edition arrangement exists, each edition should be reported separately in the divisional area for which it was prepared. 

7. Editorial, Production, or Packaging Services:  In instances where one publisher creates, edits, produces, or packages products for another, receiving a commission or service fee for so doing, such income net of all related expenses should be shown under "Other." 

Schedule 1 – GROSS SALES AND RETURNS OF BOOKS
IF YOU CANNOT FURNISH UNIT DATA, PLEASE SHOW DOLLAR FIGURES (WITHOUT UNITS).

Line-by-line specific instructions:

1. Business:  Books addressed to business executives, financial managers including accountants, personnel managers and individuals in the business community.

2. Law: Books/reference material directed to lawyers, paralegals, and others in the legal area.  Does not include looseleaf services.

3. Medical: Books designed for the medical profession: physicians, dentists, hospital administrators, veterinarians, pharmacists, etc.  Nursing textbooks and other medical and “health science” texts should be included here.

4. Technical and Scientific:  Books on the physical, biological, earth and social sciences, and on technology, engineering, and the trades created primarily for the professional audience: practicing and research scientists, psychologists, engineers, architects, technicians, mechanics and teachers in these and related fields.

5. Other Professional:  General librarians and other sectors not included in the categories enumerated above.  Please indicate the types of activities included.  Do not include looseleaf material.

6. E-Books: Revenue from sales of electronic copies (digital equivalents) of conventional printed books.

7. Subscription Services – Revenue from sales of aggregated digital book collections.  If subscription service combined with other product formats the revenue attributable to digital book components.

8. Total Electronic Licensing 

9. 2007 Net Sales to Other U.S. Publishers and to Book Clubs (Dollars):  The purpose of requesting this information separately is to eliminate from total industry sales figures duplications that might result if editions sales at cost (or near cost) to other domestic publishers and to Book Clubs were included in totals along with the normal sales consummated by the distributing publisher or Book Club.  Be certain, therefore, to give this data, if pertinent.  (See also instructions regarding Distribution Arrangements Between U.S. Publishers, above.)

Schedule 2 – DOMESTIC NET BOOK SALES BY TYPE OF CUSTOMER
Note that Net Sales figures are requested in this Schedule.

Line-by-line specific instructions:
1. Retail Stores (Total): The sum of lines a through d below:

a. Independent Bookstores:  Include all book outlets such as department stores and paperback bookstores, but exclude college stores (line c).

b. Chain Bookstores
c. College Bookstores:  Institutional or private, catering (50% or more) to college and university students and faculty.

d. Online Retailers: 

e. Other Retailers: All other retail outlets not classified as bookstores, such as surgical supply houses, hardware stores, etc.

2. Wholesalers and Jobbers (Total):  The sum of lines a and b below.

a. Library Jobbers:  Agents who market your materials predominantly (50% or more) to libraries.

b. All other Jobbers:  Agents who market your materials to retailers, schools, and institutions and who are engaged predominantly (50% or more) in so doing.  Retailers engaged in marginal wholesaling should be classified with retail stores. 

3. Libraries and Institutions (Total):  The sum of lines a through d below. 

a. Public Libraries.

b. Colleges and Universities:  Include sales to the libraries of these institutions, as well as direct sales to special programs or departments.  Exclude, however, sales to College Bookstores, which should be given in line 1b.

c. Schools:  Include sales to school libraries, resource centers, classrooms, systems or districts.  Include also sales to bookstores operated by secondary or elementary schools, public or private.  (Do not, however, include a bookstore now owned or operated by a school, even if it caters heavily to high school and elementary students.)

d. Other: Sales to hospitals, foundations, research establishments, etc.

4. Government:  Sales to government agencies, federal, state and local, and to the military.

5. Industry:  Sales to industrial firms, private laboratories, and business corporations.

6. Individual Sales (Total):  The sum of lines a through c below:

a. Through Sales Representatives.  Sales resulting from personal solicitation.

b. By Mail: Mail order sales solicited and fulfilled under your own auspices.  Do not include mail order sales by retail organizations or mail order houses to which you sell in bulk, which should be listed under General Bookstores and Other Retailers (lines 1a and 1c).

c. Convention Sales: Sales made directly to individuals at conventions, conferences, etc.

7. Total Domestic Sales:  The sum of lines 1 through 7 above.

Schedule 3 – NET BOOK SALES BY GEOGRAPHIC LOCATION
IF UNABLE TO PROVIDE OR ESTIMATE REGIONAL BREAKDOWNS, PLEASE FURNISH AT LEAST TOTALS FOR “UNITED STATES”,  “CANADA”, AND “NON-DOMESTIC”.

Note that Net Sales data are requested in this Schedule.

Line-by-line specific instructions:

1. United States:  Excluding Territories and Possessions.  Sales to U.S. Possessions should be listed in the proper geographical region.

3. Non-Domestic (Total):  The sum of lines a through f below:

b.
Asia: The former Soviet Union is classified as Europe

c.
United Kingdom:  England, Scotland, Wales and Ireland including Eire.

d.
Continental Europe:  Include the former Soviet Union

g.
Caribbean:  Include Puerto Rico

e. Latin America:  Mexico, Central, & South America

f. Military: Sales to the U.S. Armed Forces

4. Total Sales:  The sum of lines 1-3 above.
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