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Instructions & Definitions
All data are received in strict confidence by Management Practice, Inc. and only combined data will be released.  

Excel Data File should be emailed to: aapmailbox@mpiweb.com; fax:  866-749-6826

Should you have any questions, please contact Richard Barclay (203) 871-3147 or rbarclay@mpiweb.com.

The AAP Industry Statistics Annual Report is divided into four sections: (1) Consumer, (2) El-Hi (K-12), (3) Higher Education, and (4) Professional & Scholarly Journals.  

This questionnaire collects data on the sale of journals in the Professional & Scholarly Journals category, which includes Technical, Scientific, Law, Business, Medical, and Humanities materials.
Do not duplicate data furnished on any other questionnaire in this survey.

· Please note that this questionnaire collects data for JOURNALS only.  Please use the PSP Books Questionnaire for book data.

· Please furnish as much information as possible – actual data or good estimates.  Indicate estimates by a lower case “e” following entry.

· If you are unable to provide details, please furnish totals.  

· Please provide sales data using your primary operating currency. Please note that currency in cell C21
· On all charts, round currency and units to the nearest thousand (omit 000).

· All data should be reported on a calendar year (January-December basis). 

· Sales data include all sales (home market and worldwide) to third parties, including sales to international subsidiaries.     
If your firm undertook a merger, acquisition, or sale of part of its business during this reporting year, please treat the resulting increase or decrease in sales data schedules as follows: 

     (The seller should omit from current and prior year’s calendar year sales data those sales from the sold property. 

     (The purchaser should report current and prior calendar year’s sales from the acquired property even if the acquired property was not owned for the entire year. 

General Definitions:
1. Print: Journals using paper as the distribution medium.  When bundled with an electronic version, regardless of which version is attributed to receive the majority of the bundled price, print revenues should be accounted for in the "Print and Electronic" category.  Print units should be accounted for separately from electronic units.
2. Electronic:  Journals using the Internet or local hosting as the distribution medium.  When bundled with a print version, regardless of which version is attributed to receive the majority of the bundled price, the electronic revenue and units of electronic with print (or vice versa) should be accounted for in the "Print and Electronic" category.

3. Journal:  A regular, periodic collection of articles, often peer-reviewed, published for the purpose of disseminating unique, innovative, timely information about a specific subject area.

Schedule 1 – GLOBAL JOURNAL PRODUCTION
Please provide information based on the number of journals produced by your company.

Line by Line Specific Instructions:

1. Number of Journals

Number of Journals
a. 
Open Access Journals: Journals for which current issues in their entirety are made available at no charge to the reader on the public Internet.  

b. 
Paid-Access Journals: Journals that require payment for electronic access either for electronic-only or because they are bundled with a paid print subscription.
c.
Partial/Hybrid Open Access: Journals for which some articles (see definition below) within individual issues are made available at no charge to the reader on the public Internet, but others are not. This includes models that permit authors or funding agencies to pay special charges in order to make specific articles available at no charge to the reader and those in which editors select specific articles within an issue to make available at no charge. 

d.    Delayed Open Access: Journals for which all articles (see definition below) are made available at no charge to the reader on the public Internet, after a period of time.

2. Number of Non-Advertising Pages: Those pages of a journal concerned with subject area information; not advertising pages.  



a.
Print Only or Print and Electronic: Report total number of pages.



b. 
Electronic Only: Report number of PDF pages or print page equivalents if the format is not PDF.

3. Number of Articles:  Articles are substantial editorial content that is a subset of a journal issue created by one or more author(s) on the same subject(s), and published as a distinct entry in a table of contents. This excludes minor editorial pieces such as short book reviews, errata, and meeting or editorial announcements, as well as Tables of Content and mastheads. 





a. Open Access Articles: Articles that are made available at no charge to the reader on the public Internet.
Schedule 2 – GLOBAL JOURNAL SALES (VALUE)
In this section please use your companies principal operating currency, make sure you update the operating currency field as appropriate.

Line by Line Specific Instructions:

1. Paid Circulation: Revenue generated by subscriptions or other agreements for dissemination of journal issues.  This excludes sales for single articles or reprints of single issues.

a. 
Institutional subscribers: Revenue generated by circulation to corporate, academic or governmental entities.  This excludes revenue from sales to individuals.  It includes consortia and other license fees.

b. 
Individuals: Sales to individuals for personal use.  Sales to individuals for broad dissemination should be included in Libraries and Other Institutions.

2. Single Article Sales (Either Print or Electronic) of one or more articles which are unrelated to a master agreement for access to a journal collection (electronic), or regular periodic delivery of print issues, generally as a one-time event. Delivery of the article may be in either electronic or print formats. This category excludes single issues sales.

3. Other Sales/Royalties: Includes traditional document delivery and other royalties not already listed as single article or reprint/single copy sales . 

4. Author and Other Origination Fees: This category includes revenues from Page Charges, Color Charges, and Submission Fees or Publication Fees (e.g., fees charged to authors in open access journal or in a partial/hybrid open access journal).  This does not include advertising revenue.

5. Advertising: Revenue derived from the sale of advertising pages.  This should be reported as net billed sales (gross less discounts), before deduction of any commissions paid by the publisher, cost of print, or cost of dissemination.

 Schedule 3 – GLOBAL JOURNAL SALES (UNITS)
Line by Line Specific Instructions:

1. Paid Circulation (Print): (See Schedule 2 Definition) Units of print copies distributed to subscribers.  (Because of the variety of bundling and licensing schemes, the respondent is not being asked to estimate any units based on electronic usage.) This should be an approximate measure of distribution of the print versions of the journals.  It will serve to identify trends.

2. Paid Single Article Sales/Downloads : Sales of single articles, in units, as defined in Section 2.2.

.

3. Site or Individual Licenses

a. 
Multi-Site Licenses: Number of Licenses for electronic access to journals, where multiple geographic locations are covered (e.g. the California Digital Library) within a single fee.  Payment may be received from one or more entities; the arrangement should be covered by a single license regardless of payment arrangements.  Other examples include global corporate licenses, national licenses, and multi-university consortia licenses.

b. 
Single-Site Licenses: Number of licenses for electronic access to journals, where single geographic locations are covered (e.g. Oberlin College).

c. Licenses to Individuals: Number of direct individual subscriptions for electronic access to journals.  If access is provided to individuals without a specific license, please include those subscribers in this line.

4. Total Article Requests: Article downloads from all sources.  This should be an approximate measure of use of the electronic versions of the journals, which will serve to identify trends.  The number of downloads should be reported according to COUNTER guidelines for “full text article requests” (see http://www.projectcounter.org/cop2.html#r2_3 for additional definition).

Suggestions for Future Surveys:
This survey is evolving in response to the changing dynamics of journal distribution.  Please send us suggestions for improvements in the questions, definitions or formats.
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